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2010 SNAPSHOT

Net Economic Benefit Demographics

$21.9 million net economic benefit was * Almost equal attendance by male and
generated in the Townsville region. female spectators.

Attendance * The 30-59 age demographic is the
most represented age group.
Overall attendance was 152,074.

Spectator Groups

Six spectator groups were identified.

Intention to Return Spectator Groups

75.3% of all 2010 spectators intend to * 87.7% of spectators are from Queensland.
returnin 2011.

* The under 30’s demographic is under
represented.

* Family, family and friends are the
biggest attending social demographic.
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* 53.5% of spectators are from

n Townsville and within one hour drive of
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Spectator Satisfaction

Overall Satisfaction

Disagree h 13.8%

Neutral I 3.6%

0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

Spectator Return Intention

Will Return 2011
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Disagree 5.9%
Neutral 18.8% B
[
Agree 75.3% ©
0.0% 20.0% 40.0% 60.0% 80.0%
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Spectator Group

Spectator Group

Role-enacter 17.0%
Trend-seeking

Value seeking

Adventure 18.9%
Social 16.3%
Self-gratification 17.6%
0.0% 5.0% 10.0% 15.0% 20.0%

Explanation

Spectator Explanation of Attendance
Group

Role-enacter Spectators delight in attending to ‘brag’ of past learned experiences, past roles, and their unique
race experiences .
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Trend-setting Spectators keep ‘up-to-date’ with latest value-adding items eg. chosen race team’s latest
product innovations and detailed explanations from their chosen race team experts.

Value-seeking Spectators believe the event, its locality and services all offer good value.

Adventure Spectators attend to feel-the-experience. They seek adventure with
exciting/thrills/stimulating/satisfying times experienced.

0TO0C¢

Social Spectators seek collaborative, ‘chatty’, convivial experiences with family/friends/acquaintances.
e Self- Spectators treat themselves to a special occasion, and satisfy their perceived agendas eg. being
e ]AMES COOK gratification seen to participate in the event ,or to forget their problems
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Spectator Attendance by Gender

Gender

Female 46%

Male 54%

40% 42% 44% 46% 48% 50% 52% 54% 56%

Spectator Attendance by Age

Age Group

30%

26%

25%
20% 20%
20% 18%
15%
10% g 8%
) j I:
0%

Under 20 20-29 30-39 40-49 50-59 Over 60
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Spectator Attendance by State - 2010

State
WA 1.1%
VIC 2.3%
TAS 1.6%
SA 0.9%
QLD 87.7%
NT 0.5%
NSW 5.0%
ACT 0.9%
0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

Spectator Attendance Spectator Attendance

Within 4 Hour Drive

2.69

North West 2.0%

Mackay

North cy
270

Far North

11.6%

0.0%
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m 2009
m 2010

Spectator Groups - 2010

Attend With?

Family & friends H 24.0%

A 22.0%
. 433

On your own H 10.7%

0.0%

Friends

Family

o

10.0% 20.0% 30.0% 40.0% 50.0%

How They Came

Bus
Train
= 2009
Plane m 2010
77.8%
C
ar 66.09
0.0% 20.0% 40.0% 60.0% 80.0% 100.0%
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Tourist Spectator Accommodation

Accommodation

Other
Hostel
Own residence

Renting = 2009

Apartment/unit m 2010

51.8%

Friends/Relatives 54.2%

Motel

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0%

Intention to Return in 2011

Will Return 2011
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Disagree 5.9%
Neutral 18.8% 8
S
Agree 75.3%
0.0% 20.0% 40.0% 60.0% 80.0%
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Spectator Attendance by State

State

WA
VIC

TAS
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Spectator Festival 400 Attendance

Festival 400 Events Attended

Fun Run

Art Exhibition
Kart Racing
Cricket
Riverway

Transport Parade
Power Boat
Show

Markets 29.5%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%

How they find out about the Event?

How spectators find out about the event

Corporate promotion
Travel agent

City Council page
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A%
18.2%

- . 35.3%
Television & Radio 35 8‘%
Billboards
™ 2009 N
Events calendar 7.0% = 2010 8
o

Family/Friends

Festival promotions

Word of mouth 15 8‘?30'8%
JAMES COOK 0.0% 10.0% 20.0% 30.0% 40.0%
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